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Where Are We Headed?

• E‐Commerce Current Trends
• E‐Commerce Future
• Are You Ready?

SPA2020
Southware User Conference



E-Commerce – Trends

• Omni‐channel – Web, Mobile, Smart Assistants, Physical Store
• Mobile Device

• 44% of Retail E‐Commerce was Mobile in 2019 (54% by 2021)
• 82% Smartphone users consult their phone on purchase they are about to 
make

• ROBO – Research Online Buy Offline – US adults spend over 3.5 hours per 
day on mobile phone

• Customer Self‐Service
• 67% of Millennials prefer to shop online rather than in‐store
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E-Commerce – Future

• COVID‐19 – Zero‐Touch Customer Sales & Service 
• Content Rich

• Content Marketing to Drive Web Traffic
• Social Media
• Video of Products
• Voice Shopping

• Direct to Consumer (B2B  B2C 300%‐400% increase)
• B2B – website now ahead of phone and email with customers
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Most Significant Growth Opportunity



Voice Shopping
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E-Commerce
Zero Touch
Account
Management
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Rich Content
with

- Descriptions
- Images
- Video
- Documents
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Rich Content
with

Video First
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Rich Content
- Southware

Data
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Rich Content
- Attributes
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Bonus Round
- Customer
Specific
Pricing
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Southware – E-Commerce Options

• Southware Netlink
• 3rd Party Solutions
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Integration with Business Solution is Critical



Southware Netlink

• Southware Module
• Access to All Southware Data
• Proof of Concept ‐ BYO
• Little Content Management
• Not Supported as E‐Commerce Solution
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3rd Party Solutions
• Large Solutions
• Powerful Built-in or Available Functionality
• Promotion and Marketing Tools
• Can be Significant Investment
• Difficult or Impossible to Customize
• Minimal Integration Links to ERP
• Double Entry Maintenance
• Key Missing Features

• Customer Account Details
• Offline Account Status & Purchase History
• Southware Customer Specific (Override) Pricing
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3rd Party Key Considerations
• Data Sync vs. Manual Processing
• Customer Specific Pricing vs. Standard Pricing
• Payment Pre-Auth/Capture vs. Sale Charge Only
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Can Your E-Commerce Solution Scale?



Content & Web Commerce Interface

ERP Business Solution

Big Commerce

Stock Items Order Processing

Payment Pre-AuthItem
Availability

Warehouse & Shipping

Payment
Capture

Southware & Big Commerce

Finish Big Commerce 
Order from Southware

• Eliminates Double Entry

• Powerful Links to Southware

• API Options for Deeper Solutions



E-Commerce – Are You Ready?
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“The will to win is not nearly so important 
as the will to prepare to win.” – Vince Lombardi

Are You Prepared for
Zero-Touch Customer Sales & Service?
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Questions
Connect with your 
Southware Solution 
Partner



Thank You Sponsors!
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